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Abstract

Globalization is the systematic reduction of pratecbarriers to the flow of goods and
money under international trade rules shaped byf@dlbbmestic competitive business. It is
clear, however, that globalization can not be s#pdrfrom localization. Glocalization also
means global and local interaction, “think globadlgt locally”. There is much evidence to
indicate the globalization is characterized byfdding of national cultural identities as well
as proliferating culture heterogeneity. In the gsxcof globalization, people want to
differentiate themselves from the globalised c@ltand want to deliver a unique cultural
identity. In this circumstance, innovation couldhance the competitiveness of local
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innovative sector. Hence, the objective of thiglgtis to identify hidden innovations and
explore the related innovation necessary for furtievelopment in local creative sectors.
From our exploratory case study, we could find thahy innovations in the local creative
industries are not captured in terms of technoklgimovation alone, nor are the
product/process distinction a sufficient basisgarceeding. To this end, we will attempt to
answer the above research questions, and thetkkgyfiresearch gaps in the existing
literature: very few studies deal with innovatiornthin creative industries (Miles and Green,
2008). Furthermore, research has pointed to the toeexplore innovation among creative
industries in relation to the idiosyncrasies of $ketor (see Handke, 2008), such as the
presence of “soft innovations” linked to changesiwfaesthetic nature, as opposed to more
widely used definitions of innovation that referdoanges in the functionality of products
and process (Stoneman, 2009). Tran (2010) noteduthae research could investigate types
of innovation to compare alternative approachesytbolic value creation. Innovative firms
develop domestic innovations based on a unique o@tibn of four facets of innovation
management: new type of innovation, innovation nganaent, innovative organization, and
innovation system (Miles, 2008). This paper wilbpose insights that contribute to
theoretical and practical discussions on how logabvative firms build competitiveness
through industrial innovations. Specifically, weopose a conceptual framework that offers a
glocalization perspective on innovation within tbheal creative industry. The aim of this
study is to identify innovations according to the@sthetic nature and explore neglected
innovation phenomena in the local creative indusfigreover, this study examines
innovation from a perspective of soft side innowatinot only from a technology viewpoint.
This paper will construct new forms of an innovatamalytical model that reflect the highly
dynamic and aesthetic nature of creative indusf(hgles and Green, 2008). Finally, this
paper proposes insights that can contribute toréieal and practical discussions on how
firms build competitiveness through local indudtimmmovations. We believe our study
provides a good, interdisciplinary starting poinit integrating a number of research models,
e.g., consumer behavior, innovation theory, serwinevation, innovative design and
international business theory.

Keywords. Glocalization, innovation management, local catumdustry, interdisciplinary,
innovative design, service innovation



|
=
o}

23kfb(globalization) & ¥ K kxiE 22O ¥ A KRB 4o
IR EHEATESE  RAEABER - A BEBSE 2RI HE » LfTEE L
BHAEAE > BRESN > REmHE -k "2t BB BARRESEHAE UL
BlEE ¥ E R RAUTHIRZE £ #7458 3% SRB, 2008) - f £ 35 84 4 #b4b(Localization )
a2 kit (Globalization) M & £ &% » B AKX T » FT L AR
HEBAFE " £k AR —FEAHN T 2K > ATRE—BARAE > R —ETRES
HER—PEBRR - £5 8B DHANEEZT > B4~ &5 - LEELEBATHERIRA
I3 R EE N E BRG]  SREBEBIE T AL s BWEA - Kb
EERAHILAFRG BN BOHABRRFERERELIL BmAEL THH K
BReMRTHBENRAGHSE  FRAERES  MERBTBEZI 0 £ibibd e
B ELHRILEBRET TRPTRE ) 9 F % REHR > 2011) - Bk £2rfibeyA8
BT EFRREMET LB BERERDBETLHIL  MAWH BZEBF wiTELK
A2 T T &4 ) 2L B " 2EAMAL > B THREIK - 34T
% , (Think Globally, Act Locally) -

AHILE—E S @mE e ER > AFLHE -~ BUE g > LFEER o 12 BB
18 & B R 3tem 23R4t » —BR T 298 69 F R A &7 M 4 ~ A ¢ B o X345 12 05 R
e EegABAR > RBP 0 B X2 H 59 & 20 d o BB B4R AL A B 2 FRAL
HWEZNE EOBH "2 MATHRN > EFTEBRIBEHENFTX > EARLE
oo AL NERRF A TRIEAL, & T REAL ) $RR o A 2RI A ML
P o Ritzer (2006) 45 AT A E R 2HKALFFSE > ERADHKILEST
hoh & A T A e | (glocalization) # T 23k K1t ; (globalization) :
AT A2 AT ARBE > KMARRRIEE 2 AR ER . BFR]
#1mAL ~ 4% %1t (McDonaldization) F#a4uid > RFAR%E ~ 0¥ - @RBHE
BOFTRERITFC > KA B RRMERRGEYE -

A — A G R - BN EART > BAKRTHEQEROEY - TIRA
W B RAG R B B BE S N A X4 E E e R 0 BB & Fiuisaf
PEH| BR A E o2 A N BT R BB AE AR R 09 R (Ritzer » 20061 26) - it -
¥R (2004) 45 B T AL ) AR 0 T 2Rvs. A ey =L
PGB T R o2 RIbBR P E - X8| HBBARNK - B4E 5
BR T 2HKvs. adh —UHILEMEL > BITREAT&Fvs. b, ~ TAEvs. HE

TEAEvs. 28 LA E W TREMIEH c B ERABCARENEREENSRT S
HERRRAES > BRIy XAbB &8 mg T EEME RTEE > BBt
A EELGOHBTARIERT MM AE - WRER T A £, B0 F
el THEFR ) ERFE TS T &iE%1t, (shallow structure) #2 T x g
#%3%it , (symbolized subject) &/ #7 5526 o AT 4§ &4 o 47 69 5P B FRD 2 HRAL
P& PR NG AR AR T 2N LY ERETATHAREROW
Fatg A (K 0 2004 0 2-3) o Bt o 2HRAMACZ SR FAAM RN > LA

3



BHANEELRARZ 4555 -

MABRBFTFE 1989 £ici@d "I FeFEHTERNE ) HRIHS
WHHEEENREEEME FEHBAESWFT R L~ £t RERE - &4
MEELE BB > AR T8 R B S A A A /B E 3R BB
BXEEEE  5#0TOP (One Town on Product) - &2:i@20&845 N > L5 AL HE A
Mo dh H A28 12018 A EOTOP £ 5] (B &% » 2008) © B oh > AEKMFT & ¥4 R BUR
B2008FA B F 4o 10ME T " r 2 ¥ EAE ) > R BARAHE  (DEATF R
BIMGHATH T A X EXWAFE - (DEREEE RN > Wi BURAE Lk
FEEBR DRI BIRANTREZEA(DERBERARILEIZ T HEEE -
(DS H AT I RAFIFRIEME > REBZWHEY > A ot £ AR S AAFUN ©
BDEAFTEZEBRFEXEMPAR WO EAZER T NOEMA A (6)
FREFAERR B ERERE > FILHAETR FFEEAL - (DHBHEENE
FHOEAEBR INBLIARMEEHKE Q) Etbiy 2 EHFRAMIERFR(E
AP NS ER > 2009) c B E T4 BATEJBRE M F & ¥4 R > A¥BBy
B TEHNETEREAWBMFELT T EE - BATEEISH £ - @FF )
SERAEEGEE G EHEANSH L EN B R B GHES ~ SLIRITH M E LHBIEY
L HRA RICTRALTER - RABEEL - REBELLTE - R - AXFEE T EHL
ABETRNHER) THZAFEB - A ARNWEGTENERAN T LEE(F £+
R GHSRB, 2008) - £ H A EQERAABE  BAYEHAINE - $TX
IS E LSRN AZHREROBNRELEGEBEAZAIEE - AR
PHE S REAZRANGTE - AT MASGERETG > BAE - A1 FHHikE
35 MEBERXEEGESMA S REETH/ ~ BIEHRBEMIE » P2 LJAER
B

B—FE o AMEEREEREERYER T LR E LA 8 BB o Hi
EXMT 0 Wl XA T4 & & BB AN © Bk #3eh b 4%
BHEERNT  WHTEEREHHT ULFLRERNG N - ARG EEF
FRFhE HMReHABTARE  XERPBETEEXLHNEEZRE - wREHE
JEHALBIIR A > RRA SR 45 6 & o3kt L 37 & B o RIST R EAr A F
fb~ AEHME > BEFMH FE LI ~ F ILERA E ¥1b 0 EH— ey
EEMBRAE S D F AL LS E BRI £ (Lin & Chen, 2011) « Bt
S {7 bk B 30 T XA B 45 & & L 69X LM A S AR T A A RIBRIR R HRAEZ

Ao kRN 201042A30 @8 " XILA B A 5B M TEN8A30R8
EXEW > ARG LA T EENFIPANE - B ABIE2009:8 Y " xXMLA & A
¥ RERS 0 "REBEATAYE  RABENAGER A EAFTHIERAZTYLE
HBAR SR AT -F SERBES  HEWLAER > MIFBERL AIELE
AYRNREREBE BALSARBIANESEIZEAETY  RAARMAEEFRA
BREERFAIRS  wbFEE - BATE TYEARKBAUE > ERABRKEESD

4



RoRBIRERER ~ 5 EH AR B wiBE &%}yﬁ%%i‘i’—:* é*z%ﬁ & A% 5| B %
ALe#HFEEEQI0ELA EEAEHRFHR > XY - ﬂa‘é?‘%flf%u
RE(mEmE—~— -Z8E¥ LB LRZ2WMARELE ﬁu%ﬁ‘ﬁttb/\iﬁ Bk > K
RRAFAT EE-HHRACEHERALRATEEZIREHFRAA R EN T ULE
RZ A FE G2 A HARRZ T RBA -

BIM ARG B RAE T HEH o918 1E %% (Drucker, 1986) - £l 5?)?.‘!]‘_2:;5—‘@
WED A GBF2 > MA— RN ~ 18K 69 S0k E 48 DU BURT Ao B e H At 6938
(Lundvall, 1992 ; Johnson and Lundvall, 1994) » .3t & i% i@ 5 55 *«ié%ﬂ’rﬁiﬁﬁ“‘
FRERZ L0BMAPIIT 0 EERESMBAGEZRES > GNP AL E(SMES) R AR 4
Bk P32 T B oy 4 &A1k 454 F (Lambooy, 2002) - Freeman(1982) 45 £ 37 2 3] i #re4
o R ITGY L RALEY E L RAZF 0 T AT A HT R 25 AR L S i Ao A A g BT
% 5 Nelson(1993) 455 A #7 € & & — AR B X ZHFMehi842 - G TRA I AR
AR R X E RS MBI A E XX EZHHEFEROH N
(Fischer,2001) - B4 ski®BHAFERRE "AHBRA, ~ "HTHER, - TE
HER, % "XBH%H, > ABEEARFLI0F - FBaFE: (—) AFBE © LA
HRASHERFH ) (=) MEER AL BEH EHEESE (=) BHEKR @ &%k
*%Tiiﬁ*?m%il%] (m) EHER : RERAEBRICBIFEE (R) BARE @ REF
A GTREHE (N) PPER DA PFEILEBRS o B BRKTEARBE—
BEAESEER THREGE IREFE ) ABEOXE  REWKER: 254 T AR 100
Fo FERBEMPEHAMRE ) 5 TRRI00F > FPERBRHMEAERYE
EHE  TERRI0F PERBERASHKMAI P, ¢ TRRI004> 2
RBEERAZAGH - FARIHOBRE | - EFMRTFR TAMEHK - REEHE A
BB EB T U B TRAESRICER T A RSB E R M sEEAA
TR EEE - BBARFHNRAZERRZR - BE2IHKAMACITK » 2B EFT K LR
RENBA > AR E LB RN Z EHERNAN ~ AFRAN ~ AR A > MEZ
S B EAE -~ BRI E MUEMEENRBRTREINMBERIL EERA
XALBE  HIERAHRAE MR E B Rk - RSO A LR AAIH A H(R
B3, 2008) o dofTH R 4B ARIRIE B SR RAIMBRAEII A BRZHEX » TRARAR
FROHAZ— o

A EEHETIHIIAMRIOBEBE > REMEULHFEETREE T
& (Localization) W flEw £ Rib > RMEX B AT & B EHE R R ABSE > 7T
BB AXLEZAARAZERFN - HELBTOAERE A8 EFELHIL £7F
WHMHRATGET SRNERATER—BRBENRAKRENE 2 L5 80HE &
FBTEBEBRMA LS E c T FERENEHERRGAEE T 0 AMMSERMENE
b~ ZELyE S BEFREAULRE ~ RAMLHEM AL > ERERTEE
HigHE B TXALF G R RN > HAMZRRF LR > ERSHIT A% T H
PRE MY AR T BRI | 0988 JufT A LB R A B
TR it ) B A SSE  BHE K T WA RIL ) BB ﬁ—’nvf»“‘* %

5



BREXCAEEAE RAZXFEERF NG EHRAE (Tl 20025 24242 2005
B Ao 4288 2008) 2011 £ & b E ey 3k 3t K& AT Design at the Edges |
HABREGER > PXRA"TX8 ) —HREERAAECEABHIRLE - £EYH
"Design at the Edges  #9#e#ios » L ERFRBRAMBHEAKY T X48 > LAH
FEAXE "R - At $RIDHER BAABRREELY T R4 i dofT
F i & LA SR AR BRI R B B ER -

BERE T HCEXRMREREEY  BAHXSBRAEETRMNGEN » o7y
EEOE L LA > Blho & SR - BARAIM R ERAIH - IRFA]H LB E AR
MmIEHFN c MEEBBRNAFANEELN > HABFERNNLEMIERIEENL > R
B FRA BT GG LA BT E ¥ IR0 oI A EAIF (RRELE, 2011) -
A BINEENRE BATAAHR D A RBANB B EEZAMAEREGZIAR
(Miles and Green, 2008) ; L N5 E2mst AT ELE L E TRSLAH
(Handke, 2008) AR #i 4 £ 2 K MG A LZ e Amz " ZMHAH , (soft
innovation)Z #F % (Stoneman, 2009) ; Tran (2010) 7832 & Kk RAF 5 &3 & bbbk &
A RIS T AR BAA 2 A M PRl 2 58181 ( future research could
1nvestigate types of innovation to compare alternative approaches to symbolic
value creation) ° &k » RAAREIE T 23 At | 2B % > BEAALHE MY A ¥
BB BT HE T2 ) ZH B UL~ M R SRR - AIFT AR  AIF A&
EEARARBEAIHHE  REZRRAALSENETEEBEXE T RAZRHK
FREEQER  MBUTHES T —HE—HE  LHTRBLESMEARBARREAZ
BHE O RGAEZBBENALZAMBER AL KA THEKRE  Z—BIFFEEH
RZHA -

—FRBH

AARZ B AHADHRAMCZBERTE "ol BET 2 EXRHES)
B3 IR AHN UL A A F IR ~ 2R A AL TR B & B2 %3
BT ~ BIFT A B T 4o 4] B JE 2 KA AL ~ BERRFAI TR E £ A X - REARHE
HH R RRESIE BRI & B R 2 B AT IS R 2 A #77E B (hidden innovation) & A
B EIREE - REAARZARLBGEF 0T -

(1) Wk ML E S TofT | BB ECFI - S8 - REZERE T EAEA
B FHBEBRGT A BB T E SR 0 B RIIAAT UL ~ A ULA] B LA Sk
MRS A BERFEMNE T EEIHSATALHKAEULTIHREE
R

(2) BT EE T BNAIFA o EMEE NG ZRBAI I REBAIMET TR
AR E B AR LR B BB R, B BRRIR R R R 23K A AT A Sh S A T A
¥ 55 2 38 BB A A X SEER AR AT AL O E R A M RS RGT X IR K

(3) g " 23k it | (glocalization)#REE T » fE3b & £ 2R T3 B AR LA 37 A Bt

6



Bl BRELBREHCELREFR BT ZEHT/ARSE ATl £
WARVRIHT ) — A LB AR AL BIEAMBER S X > BILE EAIH

(4) AAREHNRAREEZREEBASTEBAZ AN ES - & XA AL MR T
RE > RAMMEATFRZ 408 E B B E LT RS E £ AH -

= XURERE

ARAREEZH B BT EEZ MM XX AEE  ENEF T EE
ZRE HETHIEE ) BHMILAFUPHRABR AR LA AR > Hlho !
"W XALEE c TRIBAFEAE THIBEEE,  "HBAEY % BB
HRBELETLAERZELEFE - I XLEER T B EEZERM T » ELH
(2002 A4 XL E E MM F I G E LM ER AR A ATE S ENE LA
BEA] Bl B A AR M XAbho i & £1b > B E R Z ENE L0 RN - A ¥
FRMEABTHNEEHRER BRI BB E EAAEF TABR T & —FF
eI EHRE - AR A (BARFEOERMG) D EfomuE AR EED
R ARy A e B R B c AR B R B R A LM MARE
ARHOEENRPIRBEHNEE - MEEHTAORMRALHATHERG TR - AT
PR HB NI B ¥ T RRERA > ARBRALKF LA EREZA LM
Mo

(—BENSEHBTEEZIRR
LB AL

FEMNH T B £ 8 AR EFEEmE At 0 Blhe 5443 (1993) AT &
¥R FTAT - X - BEHER > LA FTEERTHEL A - ABRAMT
Mo Blhe R Ed (2000) RATES "AEME ) HBERRR  REBRRFTEE HYP
Frtaey) TN PRI A HBE O BEE LA B E ~ T ikt
FHAT » READTHRABEATE RERMTEE -T2 WHTEEL
HEERBUALWEY,  RUFTEFNREB > ARGV EBITH £ALERNE
¥R P WMIEEHUAREZHEETS  CHABKFAE AL THERES X
W g o ARG R R S & (83 1E > 2005 1 508) - K EAMN T B ¥R
AR BRLZ  RAWTEEOERTRL - T8 - bE2%% - DA LTHRGF 4
FEMT BAEF(ERE - 2006 : 84-85) - kR E(2009) i — LN £ £ A&
REwBEEE  (DERBAR  BAXBEL 2225~ BB HATAHFES
AR R AT 4 - TRAEC AR EERE - (QBMBMAL 5 BHME X
POALE S SUBGEEAE - (DAEEZF  A0RMH - Zatt - F4 51~
HMEFRE BEMREMEL  FHNZEHARETR - (DAEEEKX | — KR
LB AEER AHAA AL s BRI E  SBFHNFEWTEE - ENE
B P NEERIENTHEEENRE > MR ERRT > T3 | 5% R A~ 48 -

7



THE BEREOFCERTREARE LM - UK - HHERRE—HERETZ—
BEFRTNEERFIERGETEENTRERZ  KIEGL Y RHERL - XA H &
MEEE ~ HEEARE B EKMF(EEILFEER > 2010) -

2. AN HNTEENER

AMREEEBES MRS EEL RO AP BAORRRARYE - LAEN
&0TOP %45 " One Town One Product | » Bp—#p4E—4% & » H4%48 3] B B8 ROVOP (One
Village One Product) —#%—dui&%y - b &R1979 i B AR MAT 20 F (B 0
BEOIFRFEHLIRYE bR ABEMELELTHEE  BRAARREF L ELE
M EMEE -

EBR AT EETHSZ —BMAHG TR - REBARAP NOERBEEETH
8 T3 EEGSIRAEHR ) B EREE  (DRMELEABAHM RN — 2
BT ¥ (DUEREZOROIMNAEZREN  RFABENER/OEA K
W~BhNERZER > ML BEMARYN  QEZUS N FELEIXERD
BT (DEHZHERERHHRENE SR LOBRESERCELN > 2004
264) < 7 4k fR4E B K197 5 AN AT R E FRAMMEE (AR
Eik )RR EATFTHASMFT ALY RERELARZRGHIEL (D)X 24¢
BFATR ) DREBRAETZFSAT T QO ARKEmRBZERE  (DHH
ENEZRIM ARG ECERGRMM DAE —THEL EBHREN - dbR
ERT BB TR ELEOMASAT AL AR > Rb—KRACEIHT ¥
— 3y mFEMSESE TRy EE  (FEM 2004 264) -

BAMPH T XA > RATBEY EREME - REB 52198 RAT A
WZ REBMT EETARBTHRFT R > ATHHEERT - AR~ RE=AXHT
BHEIEWT FOETHRAN - A TRFEHHRRRVRWEZRZF T EES A =S
B o (DEDOHRERAY  ZRNEHM - BRORKEFLE  HERHH - BR
Am TR 3LE) 0 ldm > KE T~ FHEBE S (DM A - Bk LA 4 E )BT
%% XANRRIHBM MG Gl R FRAEN T EBBAEETER
M (DWHA A ABELRN TG H A > RAERTHER > RALLE
WM R ARG o Flhe 0 WA TR R~ R B - XM REE(E
E % 2004 : 265)

FEEATEERSZ S FERERIFZEN AR RSB LB R T A E
HARRR R 0 BRI RPATIES M & £ R R B S S RATRAZIE A
aH e

(D FEEZAMARE
MBS LR A ERHARA B ZRALT ¢
lL.E2¥EEad



24442 (2003) B KB HBHRKALRIE > MALFIHEZAEBEEHLR  ENE
T PO AU OB 3 i (regime theory) SAME 2 K AL €48 1E 6 B BIR B H B R
KB BRASPIAETATHLIRIET 2 ¥R MBHFRE SO TIT RS - ikiS
F-(2004) AW RHMTHEE E LB BB EERE R HFER §HL
BHE T WERRABEMGEAS R THhE TS e E ¥2E% > BEAEBL
AR R RhA B BESNEN S EERMBMMG > BEmERIREY
BN EHE R BAZ o 3R (2000)UEHY T~ THel, R TAE
b 2RI R H G RHFECEERFANEL DHHEZSMEUTRE THMOER -
BEFQRUD)ZBH=ZZYHTZIRELE AR T FHEE8A 8P
PR ey Reg ; BT ELARA ENHFEEE > T EHBMITE > AF 4
CEERTESHMAEME - BFKRQI)Z BRI ERRESRAE T X > #
FAAMALTHNBEMEE R EREARA R E OB FEER - RIE010)FE K %4
FABHAEREL - BRBE - ALAVRA BREAAMER - 25£(010)EB T8 A
ARHFRE  MESENE TAEREW, ~ "Bydke, ~ Tadsen, - TAME
2 FwmEsiEE RRAAT I ARTHEEE BHAROE R BRRGEEH B RN
RELBRABEERAR MO PEABEMNEREFTAN A ETENERR
st kae ) 0 RIIBAF QB ERRA -

2. EXHI A REG

B E&Q2002:57T-59)RAFILAEF I FELEEE  LARRBI IR EEY
BEOEX  HRASABEREFTRET ML KEFRG AR RABUT T
WHHEEXBRR Y Y EAEMR L LR ABTETELXLIFE—EE N
R Tt B E RS - BB Q000 FF AN AP b 30 o T R T
BE QR BT HETRERREFH G - et - HELOER > 85
BYH EEEARGAS  ARBAAMEREERE EBARFT R P SHIT 4
6E R RWABIRN - §reEQI8)RATHEELBERBTEL » 24 A
By AL R R R Aoy RETHEEAEFROTRA T T by XLuyig
HHARE A EMEENE > BRAMBIIATYE > TR-OFH > HESR
MR R 0 B BB R R TR o | A %(2009)37
B EERH AT XUCE R AR LidE L8 & TR A BRI & X 4x -
Eab B A B BRAAEORS  §AEBRAEA  THREE A4S
$536EE ~ BAT T @ R EAE

T XILERMAEE®S

SUBKIR T P IR A St B ¥ P o) A& v A3 0 4o 5 248(2006) 41430
SXACHE R 2y W T AL & ¥ — B A B3PS 0 BRI UL E £ 6 Bk - H T XAbAE )
EH G RAEEWH XILE ¥ 0 EZANE BT B T E G A
FRED > EREFEGETLBARLE PR EELRE AL EATE - #

9



ATAAIET ~ i RGBS ~ R ESITHMRPERR - FHLQDEHEE "#
A BRI ACEE RN RGRE RS E - BAESRAE BonaEgA > BIRFHAT e
"RIE BB EE L TSR TH HH LU RBAIL BT e EERTE
BB B I ERHA(200) A B RIE # AL 921 WES A & XL E
PRAE B F AL HHHRR - R ER E E R UL ey EBfoF ey @818 T
BX 0 BHFEHBEULE L BRRMT L E £ IL R A > R EIRE RHE A&
M EROBE o sk (01044 F LHRAE B E G NPT B R HE 0 474
By — R EHELRTY > AXRAEHER - £5 - W FEAHABRUREETE » Hiv4t
B2 UBRMH LR IFZ AL RRAIZ A -

L HEHES
Bk B (2004) A REER RS AT HBRR ERENEG - KB ETZ R ER
BA > Rl g tE TLuE -2 RAe - BN 2P skt | SRR

B BRiofT A58 N A - sHAQI6 A B RIEAE XA BHERHIF & E
¥HHRERVFHABREEBZZAL KW BERETUASH >  EBEREBEN
FORRIRMFT B HAEEFR  BERREARPIE RO SEE - KRB EQ010)FHE
FXACRE B G EZ Bl h o FEAEHTHAIULRE - 2B L ESoB BEHEE
HEZMMEERBERAUEBRZFR BRPEEHEZXLRARNRERGYEME LR -

b. E %A M @S

M (200N AT e E ¥ E ¥R ZBMeEERAE (DT EE 4k
RN (D)E(AOREZMEEGT Y > 3R H B A Iy R R b 58 &
Hz e (AEAEZTHFERE A B EMER St DURE a9 R X Ak
AT 23, o 2010 R 45 & & £ 981 6 K33 Mis > A BB ey R RIR
MPFEMRHT XIHFE P B AR R AR OEBREESLEL AN EE M aisro > RE
WhHERZRAMERALESL -

6. £1¥ A @

HEEQIG)FAEBN LA T E L@ BB H 8D AFT - RRUAEAFE
$AMEHE BRER O DEE—SEBABATELXERAMIHEHEX - L
BQRIODHEXRERIE B R EEBRREBRA/ARTAE Bt o R
AE¥WEEBRRN > MAMMELEETAM? AR A FA E ¥R 2 Wb EsE
o RSB RQIODK AR M AL RMARHRGA _HEH N BE ORI FEMG
THPHE—FHAILNBAINERRA T RMAZE (R A S Poass - E35(2008)
Ul T EESACA B RS > TRAEMRAE EHRoBAHGRA > R4
EESAM T XbE £ XA MR - BN EH 34 0 Lundvall (1992)45 &1 & 489
HREHFERAOBR - RAYER L TEMAMED2MF RIF R Lok eh @ Ao AP AE
B 0 Bl BRESERPY ~ AR R RS mERNTERA T AN C BHAAAL

10



BEARGM A YL EAZMGREE > BB E — A%, - Breschi &
Malerba (1997) = % & ¥£4|% 4 # (sectoral systems of innovation) % " & /3] ~
BT R E Errak s B R (clusters) » AMGERE L ALMA L  ZHRER
BT R A A BIREGEH A £ 9B, - 4448 Saxenian (1991 e 4bey Bt % &+ > 3
KA BB/ TR I A Sty 45 0 240 RE R BB/ T A A S 0 A
Bl A M 87 5 B A FUAB 5 0 ARFE A E M A& B AE 2 5) Tl 64 B FE B 15 R o AT R i B S A8 T
#9435 & - Cooke et al. (199)ERA =B EZ T > EREBR/HFEIFALK » BT=
18 & Bk ey #e & 60,4% © B4 #5451 (financial capabilities) ~ #4189 4 % (institutional
learning)#= & & x4t (productive culture) - Afuah (2000 : 84)Fr %] & A 22 ey
BEE D AFGERY B2 R X R RIEEEE S - BRFR RS2 g
#HEM 2z xfb £ R - Carlsson and Stankiewicz (1991) R332 % " 47 4 #uthds £ — 45
ERATARIRT 0 L AR (agents) TR T i, Z 4888 &5 4%  DUE & ~ PR A A %4R
Bz e A Pag T EReE ) sk Rlaa0¥ RO A - HFHREAR
BURH X E B % - Rogers (2003)45 B4 — %3758 - M EAH A ~ F@EE - RS
HEBATOREL - BAL I AREEIORE > KRBT B M - £ F R
RPA -~ BBEHETE AR ABHARRABS IREEYHOBE - Ltk
BIMEX R LEBRRE RBAIN R B L7 LB HELH TR BB ERE -
Fh > R\AH AR EN > BEBRALTRAAT > HEXF4 S FLALHB
CREAZN R BB A FOHBH T XA LR RZ L BM -

W~ HRREFE
(=) BEF*

ARG EABMPET ESE > A TR A TEES R T ABER
o TREEEK ) RIBS LA RHA -

1. SURK % #1 &

XEK AT EG B ) > ERAT BAMEAN S U ALV EZARAY - B
ERAMEIBARIEE BAZHGE N - Rt XMW EBEIRES - F— 0 AUX
FR# T A2 RARALT B EZ R @A W&~ B FA AW RAB S~ 3R A1
JHEE M ELHERFEAALG - BRBAIH - RiBERLYE - HEHEAMEN
P BAAT EEBERARZ G ETIERER R RBERS - F = BBHRA
AAMER REMERE SHBENEEYY - BRESRAMERE  FRAERE
EHNEER T EER T H 2 EOEEUR AT H AN EER B R -

2. B F Rk

BEAREZHNEENARIFELARBB G FESFER > REMEHG - LA
EEFHXENEEOEBEERAEAFMORE | HOBEAETRTFTH K
11



AR RABFIEMN IR EESE - W ETHEABIE SR L AMAn—H
TE - RESGAAEGOAARNATIHEROEE > E B HABREH &R
PSR BRI IAE - Yin (1984, & 8223 > 2001) RAZHEAR T A &
AR RRANNEFATREBECFMS - AENHWREBRERR o KRR ATAT IR P9
BITEEW T AE 2 AR EARBELS (AL R OB T ERER AL L
ERAEZHERMETEESBERERIR Al b BEeEEiE - HedEe s
¥ - BATHR -AEATAEAE - BREXL RELESE)  BITEERR > UBRBE LS
B E 2 A 340 BAH 154 KX A3 (hidden innovation) ° 18 % &Y k& & 4¢3
FEEERBEGIERENE - 508 E - 54 EENAELAEE  LERAMATE
¥ RHREREBR AR R AR E A Y AL RGRET B 2 3k B AT
Bl 40 G353t B 0 UG AZERBABEN » BHFAIAR > T RZMEEIRE
o BT R A B EmiERBERERTHRA LB EEUE RS A LA
% BUTRHBRAAE m# F o N BT R E -

. AGMBAENE

R RS A0 R RAFAF 23 & £ B ARIRA s 0 RAERIEAIFTEE) 0 A
DHEFLERREREF(AS T EEETE XMEAE - ERUL BEEH -2 ¥
HES)HM AT BARNT N AERARBRER  MEELB ARG - 2305
RENHT EEHTRBRELAMEHZRT - §NBRABEME LSO F K 1
W R ERIFEG R E BRI

AARHNEIES ~ REHE - T ROERESN o R BRI R4
o RABRUSHANACZRBIRANAN G F—ah AN EEEH 0 052
RAEMACZ A EIRE A ~ ABHREGBASHE - E_mmAE BEH - SIERE
AU EHAIFE o £ = @A XA Y 0 AHRBAN - Rl BRIY - Al
HHE o Fu@a R A GAIN > GIERDLN - BBHMAE - ATEELE S EE
(facets of innovationd; 3 # 2 545 /& &k » 14 LA Miles & Green (2008 % & S 7 B M X1k
EEZ Ry EBGEmR > REZGEBEEDGZAII - Q1EH EHAH - £
FRRE B BRRRAIN - A%AIE > WEISEIT E £ TG ZHMAIHE
FREAVFEK - AL BN EER > T A H EHFA L E B - &I A
r ~ BRAG M L 4R 45 B 45 5 TR 3R AT 0 AT SLAR T o

I -HREERENR

AR ZHSEAWERELY QAW B - BwERER Z¥AET A~
W~ ey ZRRCGETH 20150 - Fawn T3k 25e4b - b d 8 BF FTEAR
B RILEACURANELAL ARAERY > RRAZRA 100 £ 5 B
BRSTEEEF ) HEA dd (100 - W RMER TRIEALTFEEH-
REIHR T A-MERRGE T AR LR RETH > 1L

12



HEHEEREE - B ERE A EEM-LRTE | TR FREZRF
AT ED(ELRAZAN)  BERERAE RO TEAL > BRI REF805
BB EAI RSB BB THRERFARNTEAEZE RATEEZEHR2IHHES -
ARYBIHAECEG I BA|Fa% ~ BB RH T B E LTHERE - B
AEAE | EXMbE EBEAM AWK  BBREYE - EXNL AR LU E
IHEGRE LB LY EE -

GEfM > SEITERARHER P OBY BIEARE RELES TH2RGFT KR
B T100 T — ¥ EMER » RIAZRWELSRALBEUETZUFHEHREFTR
TR UAKAAGRTFEHZREREIR ) LS N BIRBE IR B R
IHEBFABALETEENIE  NHBRY REA BB EEREG TR Z » 84E
ZEKRAE S MMEME C AT BT TR BTASREZ P&
BER UNEZFUFHEREFRENEEN T2kl ) 2 RBEFEL(ZHHUFR
AR~ £ BEBR) HABSCRTEHZREN B X ABALAFF XA (MAT
BERAERFEEAB)Z "HEHFAN BENRERBEIE KU ELLAE
BB T TR BN T IRFAIH -

L% BE2008)RE £ @EESHILZ EBERBURBREHZ ke T A
BI¥ | BBEMEN RPN EZBRAL ) E T ARAAN  RESEHRAR
B~ AX - BEOAGEIRSE WA S AL AELBR  ARAKR AER
B TATRRT LA LBHEINARAL - RRERKIBRE K T 52
=4 AP ER  RAHTERESTHER AR - BAEH - REEH -
RBEH BEH HEEERCIEK %E - TS EE - %E B S gAY
Bk ERAAME R RRALEFZ(LA AR 2FEALLAMAAR > AR EHA L
FAZE) RIEREREST FHEHRL KBRS TEXRMELHLHEEHT  2HFH
Ao LB IR EFSFEMTAIH o RIRARA 2 T AR AN -

PEBARUYFILARABARZBEIEAME  FIRBRHLBITERFASZRHEAE S
BRRFs > MBI Fie il &4 LEBAEERKF  RE REER, > Al
B BELANMZEELRR AXLBARARZEBRAELELAEAERX
Wheh & BT EEB Y ol o

B

NFEAH

HEREB AR AT

iR
Haterh THRGRE AR 2013 T TART K ~ EART R THEAMME S AR
St e B s EggRE 1024104178 -
Exploring A Cultural Content Adaptation Framewdok Taiwanese Puppetry in a
Globalization Context — an Interpretative Approachhe 23rd International Conference
on the Pacific Rim Managementas Vegas, Nevada, USA2013 # 7 A 11-13 B8

13



Bl 6 EMARE  HERBFAFZET 102456 A 178 - EEAEMA M
THEEZRBRIM E MR TR RS R AR R E A M R
XALE XA E XTI L ARB NI EERI M KL T XLE XA ST -

2% Xk
(—) 3 sk

Afuah, A. (2000). How much do-your co-opetitorspahilities matter in the face of
technological changeRrategic Management Journal, 21(3): 387-404.

Alexander, S. (2011). Embedding Indigenous Knowge@®geking New Design
Opportunities at the Edge of the Cultural Interfaden Australian Education Case Study,
Proceedings of 2011 IDA Congress Education Conference (1-5). Taipei: Taiwan Design
Center.

Archer, K. (2008). Cultures of Globalization: Cobece, Hybridity, Contestation. New York:
Routledge.

Brandellero, Amanda M. C and Kloosterman, Robei2010) Keeping the market at bay:
exploring the loci of innovation in the culturadiastries Creative Industries Journal 3(1):
61-77.

Brown, T. & Wyatt, J. (2010). Design Thinking foo&al Innovation Stanford Social
Innovation Review, 8: 31-35.

Cappetta, R., Cillo, P. and Ponti, A. (2006) Cogeet designs in fine fashion: an
evolutionary model for stylistic innovatioResearch Policy 35: 1273-1290.

Caves, R. E. (2000) Creative Industries: Contrbeta/een Art and Commerce. Cambridge,
MA: Harvard University Press.

Chen, L. L., Hung, W. K., Cheng, C. T., Yuen, C, WLiang, R. H. (2011). Ideastorming:
Design + Technology for collaborative innovatiompéeedings of 2011 IDA Congress
Education Conference (13-21). Taipei: Taiwan Design Center.

Chen C. L, Chen S. (2011). Managing Cultural Prtidadnnovation in Chinese Cultural
Industries, 2011 International Conference on Infation Managementnnovation
Management and Industrial Engineering (ICI112011), Shenzhen, China.

Chia-Hsiang Ma, Yao-Tsung Ko and Ding-Bang Luh @0®@ Structure-based Workflow
Planning Method for New Product Development Manag@nhnter national Journal of
Management Science and Engineering Management, 4(2): 83-103, ISSN 1750-9653,
England, UK.

Cillo, P. and Verona, G. (2008) Search stylesytestearching: exploring innovation
strategies in fashion firm&opng Range Planning 41: 650—-671.

Den Hertog, P. (2000) Knowledge-intensive busirsessices as co-producers of innovation,
Internationallournal of Innovation Management 4(4): 491-528.

14



Earley, P.C., & Mosakowski, E. (2000). Creating Hgltfeam Cultures: An Empirical Te
of International Team FunctioninAcademy of Management Journal, 43: 26-49.

Gemser G. & Leenders M. A(2001) How integrating industrial design in the prod
development process impacts on company performThe Journal of Product
Innovation Management, 18: 28-38.

Green, L., Miles, I. and Rutter, J. (2007) Hiddendvation in the Creative Industrie
London: NESTA Working Papt

Handke, C. (2004) Defining Creative Industries bynparing the creation of novelty. Paj
presented at Creative Industr— A measure for urban development, 20th March 2
Vienna, Austria. Available at http://www.recida.downloads/handkel.d

Handke, C. (2008) On peculiarities of innovatiorcirdtural industries, in 15th Internatior
Conference on Cultural Economics, Boston: Nortrexadtniversity

Hsu, C. H., Lin, C. C., & Lin, R. (2011A study of framework angrocess development f
cultural product design, In P. L. P. Rau (Ed.)etnationalization, design, HCIl 201
LNCS 6775, 554. Berlin: Springe-Verlag.

Ines Kuster and Natalia Vila. (2011) The markeewoiatio—-innovationsuccess relationshi
The rde of internationalization strateclnnovation: management, policy & practice
13(1): 36-54.

Kastelle, Tim; Steen, John. (20JIntroduction: Using network ahgsis to understan
innovation,lnnovation: Management, Policy & Practice12(1): 2-4.

Lin Rung-tai, Chen C. L. (21). A Discourse on the Constructioha Service Innovatio
Model: Focus on the Cultural and Creative InduBtayk,E-Business Book Chapter 12,
INTECH Open sciengdSBN 97¢-953-307-513-5.

Lin Rung-tai, Chen C. L. (2d). Constructing Service Innovation Model for Cuétand
Creative Industries, 2011 International Conferemcénformation Managemer
Innovation Management and Industrial Engineering (ICI1112011), Shenzhe, China.

Luke Jaaniste. (2009) Placing the creative sectihiminnovation: The full gamu
Innovation: management, policy & practice 11: 215-229.

Matusitz, J. (2009). Disney'’s successful adaptatiddong Kong: Aglocalization
perspectiveAsia Pacific Journal of Management, DOI: 10.1007/s104¢-009-9179-7.

Matusitz, J. &amp; Forrester, M. (2009). Succes&ifaicalization Practices: The Case
Seiyu in Japanlournal of Transnational Management, 14: 155-176.

Miles, I. and Green, L. (200¢Hidden innovation in the creative industries, NESTA.

Orihata, M. & Watanabe, ((2000) The interaction between product concept
institutional inducement: a new driver of produntoevation,Technovation, 20: 11-23.

Ritzer, G. (2006)Who’s a public intellectua. The British Journal of Sociology, 57(2):
209-213.

Rogers, E. M. (2003pRiffusion of innovations, 5th ed., New York: Free Pre

15



Roy, R. & Johann, C. K. H. Riedel, 1997, Design amobvation in successful product
competition,Technovation, 17: 537-548.

Solomon, M. R. (2003) Consumer Behavior: Buyingyidg and Being. Saddleback, NJ:
Prentice Hall.

Solomon, M. R. (2008). Marketing: Real people, iadices. Upper Saddle River, N.J.:
Pearson Prentice Hall.

Stoneman, P. (2007) An Introduction to the Defantand Measurement of Soft Innovation.
London: NESTA.

Stoneman, P. (2009) Soft innovation. Towards a momeplete picture of innovative change,
NESTA Research Report.

Tran Yen. (2008) Failure of innovation leader: tlase of the fashion industBroceedings
of Academy of Management, Anaheim, CA, 8-13.

Tomlinson, C. (2001). How to Differentiate Instnact in Mixed-Ability Classrooms (2nd
ed.). Alexandria, VA: Association for SupervisiomdaCurriculum Development.

Tran Yen. (2010) Generating Stylistic InnovationProcess Perspectivdgurnal: Industry
& Innovation 17(2): 131-161.

Van den Berg, L., Braun, E., & van Winden, W. (2@rowth clusters in European cities:
an integral approachkirban Studies, 38(1): 186-206.

(=) ¥ T Bk

¥ R B A BT F4E (2008)0 £AEIl 0 AT 2008F & £ 44 Rk g3k 0 R5-12-

EIfE% (2005) - 2005F% "MLl B2 ¥R RBRARRFRESH, - 2 %
BEMRR > EEREXF TR RKE -

E5F > 2003 BMATAR IR AANE LD HE ALK ZLLE 6B KRS
T FAEW X °

ARE (2009) - "HF EEBBRERABGAM T R- L REH AT B B | B
Bk AT #8 R+ > 2010 F8A 248 M B /TIRMA B REL G > HuL -
http://www.rdec.gov.tw/mp100.htm

iTER (2002) - $e$:2008: Bl Z4 R €263 E - 236 M A -

AITBIRXALE XK E ¢ (2010) - XMLAI B A EHRFH > THMEXILERXZEC
B &3k e

THRBREMZRZE € (2009) FAR>BEMALZHMEREN - 246 BHtE -

fT£3A - (2007) "5 F 456 2 E9 i RANMREY | - 2011.12.26 B4
www.tri.org.tw/research/impdf/541.pdf

B (2008)- £1H R P ERKE N IR 0 2008F 2 P EER 43K
LRFEHEREM > SABREHRT -

2B ¥ (2010) A1# 58 B - 2010F &3 SR FEHBHMEN > &FEI > 4k -

WBER ~ 408~ siit (2006) - B A XALA| BN E WX o Bl Sk F

=

16



2% %2487 (7981) - B81-92-

B~ 4288 (2008a)y &M% A B RANER AR - ZWER > FwhF
—#7(8347) » R 49-69-

&R (2011) IDAR %% #38 (IDA Congressi X & X °

ik (2000)- 3 & H A1 H E MK AT AR E BB MIFE R — AR F AR
(DVD) & 15 » F Jx K2 B RE LA LAT > LR X o

FIER ~ HHE (2010) - BB RSHIESHERAKER - %F 2% 15 (4) >
H59-80-

wREWB = (1981) 3 & £ D4FiE > RAE -

MEEAERTE RS (2009) Z EHHARA > (GBHTEEARKRE) > BALT
¥REGHEKR 6o

Fe #f (2003)c AR AL ERR--FET QX FRR, R 2R FIE5E1LN,
B17-32-

P # (2009). &My & ¥ 9 %3t £ 2 - 2011.12.26 B A
http://www.otop.tw/files/otop_efile2/otop2009111¢an. pdf

RRX % (2011)- 20204 & 4 & £ 4 B FA % 91 R w% - 2011.11.26 B A
http://www.cyut.edu.tw/teacher/ft00005/687341.pdf

RE&H (2000) o TR AMBAESE | > BRERLNELRMATE  ITHRE
A4 H1-12-

REX > 2EB# > B4R (2010) BRARBLETX AR ARFMEAIE  NEHR
WUR A AT A b B 0 AR EIEET] > FI55 %2 #1 R1-24-

RILE (2010) FME & £AI M4 E o — ABILER AR > REXRZEEZRAL
B EHE > LR o

R (2011) « TA 4 BEABBEENLYE ) 0 2011.12.26 B A
http://www.facebook.com/note.php?note_id=1015030440825

¥4 - A BA (Tim Brown)#E 48 » 20084 » %3t B4 giidit & > BEHRA S > 53t -

%heiE (2008) - (FEReyFikk) o (FidrEE) - 368 0 BS0-

ALY - Fep2 (2001 2FALEEREF T 2TIILE E&HE B R mT» 2001,
B 77-85.

Bl -~ BIFTE ~ T~ FReRA (2011) 3o & ¥ 48 M 3 3T £ HUT RAGHE RS
TR REREGEE > b -

‘EILF L ER (2009) - P EERE  BFEFPILERBIR G-

@FIPLFE L ER (2010) - P EERE  BFEFP IO ERBIR G-

% 148 (2006)° XML EEHBELE - HERHEETF] > 1155 A338-

FrER (2004) - 2HANALH S ERH— ST ERBANELERR - RELES
#0175 B1-41-

#hinik (2005) B RMITHEEEBRF AN FEREBMPEREELHEAAL
WX W RMA% e

17



A EH3 P (2006) o BIMAEEEHRAR - £ RBATB PO
BAa46 - 484 (Roberto Verganti) 20114 > &3t A £1# > ¥ 25k BT FB
Hrrtt > 3k e

18



SERE PR TS Y 1] L IR IV E ]

B#f 10248 A 308

TEHR NSC 101-2410-H-144 -012-
L LA AR LB B IR 3 s 7 A AR A 3R K
B A B . e S .
4 e 1 ’;l % ¥ <
Wz RAE R B A 5 AT KRS B IR
y 11 — 13, July, y Monte Carlo Hotel, Las Vegas,
S N iE Sl IR ME
KR o013 KB | Nevada, USA
(Px) % 23 BRAFHERARI &
LT - - -
(3= ) The 23rd International Conference on the Paétfio
Management
(FxX) 23AMILT 68 A RELE RN EZAEEK
R&AE ar . .
(3 X)) Exploring A Cultural Content Adaptation Framewd®ok
Taiwanese Puppetry in a Globalization Context
— S eRER

ARAGIHRA T/11~T/13 15 £ B R &7 4w 7 K45 F BB AR JE B9t > BAE
B RMATRRHEM A N T/13 £ B HIRE R - T L4 u A ML R

R I —REEeEERLBFR TFRZME(KYL ST

oF

ok

15:30 A2 ) 3f 1 = f3r £ 3 4 5] 3R 4 92 373, B A 41 % Exploring A Cultural

Content Adaptation Framework for Taiwanese PuppateyGlobalization

ContextEREEATIE - N LA A B REBMEITRIEL > L RARTHE
AR X B P R B E e B T/10 FREMEE S 3

1




=~ RESR
AR ZJZAH G ERIBRARER > BT LA HXF

ZHAH AL EREZ SN PHERME R AN RN R EL
2N BRBEMEMERNBRAREZAFARES > HARFARALRE
ZASRAATE B o X9 B A 3 S8 AR IR S Ao K 4 9H A B) — B R A R %
ME T WER G MFREAFA EFNAERRE LR RSN, ZF -
A4 AREXFBEY > LRFRELEHNQTHEE  HH L
ERRZZERBIAETLIXETNRAHAIEREEEGEN 2T
WAEE  ABRHAART EFZEMARZ=A BRI ERE T2 ER
EWiE PR X F2HERE R T B HNMEAT T HATRRZAE -

= - BRRWXEXEAHR

This research examines the differences in intasnatimarket expansion and

cultural content adaptation for local puppet showpes dealing with globalization.

Case studies include four innovative cultural orgatmons in Taiwan renowned for

hand puppetry. From a local-to-global perspectne argue that two important
axes exist for analyzing how Taiwanese puppet gswgperate globally: the
cultural production field and the degree of glolmalrket integration. This article
makes three contributions to international busimeasagement and conflict
management. First, it gives an account of how callitontent adaptation,
international market expansion, and culture conélre linked in a globalization

context. Second, it proposes a conceptual modebwfto assess cultural content
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adaptation to exploit a firm’s competitive advamsdrom the local responsiveness
and conflict management perspectives. Third, werekthe supplemental
explanations and implications for cultural contadaptation within a global

integration-local responsiveness model (IR) framdwor globalization strategy.
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