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: This article extended the framework of immersive media

technology experience to construct the model of quality of
experience which would specific apply to the experience for
media technology. This research will focus on PiLi
International Multimedia Corporation (PIMC). The research
will conduct a questionnaire survey. Then, the structural
equation model is used to confirm the theoretical model.
Subsequent statistical data analysis included SPSS17 and
AMOS22. This study is constructed with second-order
factorial validity for quality of experience by different
experience providers, including 3D digital movie, on-line
game, digital art exhibition and DVD drama. Using the
questionnaire survey to Pili-fans on the internet, this
study hopes to find out the effect of quality of experience
to cultural identity. Enterprise could promote customers’
experience of quality adoption by authenticity perception.
From this article, we also provide useful suggestions from
the interactive science and digital technology perspectives
to enhance the exhibition industry and to assess its value.
Hopefully, the results might provide PILI enterprise with
useful suggestions on doing needs assessment on introducing
media technology.

* Quality of experience, Digital Content, Puppetry,

Authenticity Perception, Cultural Identify
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Abstract

This article extended the framework of immersive media technology experience to construct the
model of quality of experience which would specific apply to the experience for media technology.
This research will focus on PiLi International Multimedia Corporation (PIMC). The research will
conduct a questionnaire survey. Then, the structural equation model is used to confirm the theoretical
model. Subsequent statistical data analysis included SPSS17 and AMOS22. This study is constructed
with second-order factorial validity for quality of experience by different experience providers,
including 3D digital movie, on-line game, digital art exhibition and DVD drama. Using the
questionnaire survey to Pili-fans on the internet, this study hopes to find out the effect of quality of
experience to cultural identity. Enterprise could promote customers’ experience of quality adoption
by authenticity perception. From this article, we also provide useful suggestions from the interactive
science and digital technology perspectives to enhance the exhibition industry and to assess its value.
Hopefully, the results might provide PILI enterprise with useful suggestions on doing needs
assessment on introducing media technology.

Keywords: Quality of experience, Digital Content, Puppetry, Authenticity Perception, Cultural
Identify
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