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In recent years, nuclear power plant construction and
safety are hot topics and always be talk over because of
Fukushima Daiichi nuclear disaster. Without related
information of nuclear energy, peoples might be affected by
media report and causes unnecessary panic. With the rapid
growth of network media and portable device, we selected
new media marketing as an entry point. Produce visual
products such as:

Digital picture book, Short Film, Digital Poster, as
digital tutorial of Nuclear Safety and Radiation
Protection. With those interesting content and great
internet marketing strategies we can draw the attention of
public to Atomic Energy Council, make them browsing AEC’ s
website and they will know more about AEC’ s duties.
Digital tutorials by this project will be much easy
acceptable by public, and we able to deliver

message of Nuclear Safety in anytime, anywhere. The
interaction ability of social network increased chances of
re-transmission message from internet users, and that will
be the bonus benefit of AEC’ s internet marketing project

: New Media, Visualization, Nuclear Safety and Radiation

Protection, On-line Policy Marketing, Re-transmission
Intention.
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“New” star—- Produce New Media Teaching Materials and Image
Marketing of Atomic Energy and Radiation Protection
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